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Mission programs are changing the game for all who battle cancer by giving them the critical
next steps they need to get to the other side of cancer and stay there—the exercise, mind-
body health and nutrition knowledge along with the inspiring, energized mindset and
community of like-minded people. It’s important because it works. Research proves it. All
who benefit from our programs prove it.

Statement of Need Mission Programs

An ever-growing body research Mission Adventure Project
continues to demonstrate the Providing wellness programs for
effectiveness of exercise, nutrition and young adult cancer survivors
mind body health in combatting and between the ages of 12-39.

neutralizing many of the after effects
of cancer treatments, including
secondary cancers and recurrence.
Still, there are few wellness resources
for cancer survivors, despite the
continued growth of the survivor
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Percentage of childhood cancer
survivors who will have a disabling, * Speaker Series
serious or life-threatening health * Workshops
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Cancer Research

— CT Challenge programs operate under Mission to better communicate their role as the flagship for ~———

survivors everywhere. Our commitment to equipping survivors with the tools and community
needed to move beyond cancer remains unchanged.



